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1 Introduction 

1.1 Description of the deliverable content and purpose 

The main objective of the dissemination and communication activities is to make sure that all the activities 

carried out during the project effectively reach all the stakeholders interested and involved in the topics at the 

European level through targeted communication tools. 

The first version of the dissemination and communication plan (deliverable D5.1) has been submitted on the 

basis of the general description of the dissemination & communication strategy, and specifically in the content 

of the tasks description under Work Package 5 in the Grant Agreement and the rules governing in the 

Consortium Agreement (CA) signed by the partners.  

This document describes the dissemination and communication strategy and tools that have been 

implemented throughout the project duration. It also describes the target groups and the communication tools 

addressed, outlining the key planned actions and events. It contains the main strategic and operative guide 

governing the overall project dissemination and communication activities. These guidelines help to ensure 

that relevant information is shared with appropriate audiences on a timely basis by the most effective means. 

This deliverable 5.2 includes an update of the first Dissemination and Communication masterplan, to be 

submitted at the project mid-term M18 (February 2024), as part of Task 5.1 “Dissemination and 

Communication Plan” in WP5 Exploitation, dissemination and communication.   

1.2 Relation with other activities in the project 

Table 1 depicts the main links of this deliverable to other activities (work packages, tasks, deliverables, etc.) 

within the ETIP PV project. The table should be considered along with the current document for further 

understanding of the deliverable contents and purpose. 

Table 1: Relation between current deliverable and other activities in the project 

Project 

activity  
Relation with current deliverable 

D5.3/T5.2 

D5.3: ETIP PV “Corporate” Communication Set Up (M6) 

Report that includes the following items: a) visual identity of the project (logotype); b) Word 

template to be used in each report that has to be delivered to the commission during this project 

c) PowerPoint template to be used in all the project related presentations (project internal 

meetings, review meetings with the PO, external presentations to stakeholders, etc…). 

 

Table 2: Communication & Dissemination Deliverables Timetable 

 

Del Nº Deliverable Title Due 
Date 

Output 
task 

D5.1 Dissemination and Communication Masterplan 3 T5.1 

D5.2 Update of Dissemination and Communication Masterplan 18 T5.1 

D5.3 Corporate design guidelines and website updates 3 T5.2 
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D5.4 Monitoring report on website frequentations and needed corrective 
measures 

36 T5.5 

D5.5 Final communication and dissemination report 36 T5.1 

2 Communication and Dissemination Plan 

2.1  Approach  

The objective of this document is to outline and explain the project`s dissemination and communication 
efforts: 

• Dissemination focuses on transferring knowledge & results to enable others to use and take up 
results. ETIP PV dissemination strategy is targeted to the project stakeholders which involves 
different actors in the Solar PV stakeholders and professionals, as well as policy makers other ETIPs 
and research institutes.  

• Communication is aimed at reaching out to society and showing the impact and benefits by 
promoting the project and its results to multiple audiences beyond the project stakeholders. 

There is a clear difference between Communication and Dissemination in terms of objectives, audience, tools 
& channels and timing (or stage) of the project when it is more relevant. The following picture summarizes 
the differences and shows the evolution of the D&C strategy over time moving from merely communication 
activities at the beginning of the project up to the dissemination activities by the middle-end of the project, 
preparing the exploitation stage at the end of the project. 

 

Figure 1: Difference between dissemination & communication 
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Table 3: Difference between dissemination & communication 

Communication Dissemination 

Awareness Raising 

• Publicise the project’s activities  

• Increase confidence in PV innovation and 
technologies 

• Increase the cohesion of the stakeholders in the 
PV sector to reach agreements on concrete 
priorities and strategies for the large-scale 
deployment of photovoltaic solar energy 
technologies in the context of the SET-Plan 
 

Broadcast Potential 

• Present project developments and outcomes to 
targeted groups of stakeholders 

• Get feedback  

• Increase general knowledge of PV innovations 
and their increasing role in the future of energy 
systems 

Main Target Groups  

• General public 

• Social innovation sector 

• Specialised media 

• Utility sector 

Main Target Groups 

• PV industry sector professionals 

• Research sector 

• Other ETIPS 

• PV associations 

• The European Commission and policy makers 
 

Main Activities  

• Build communication strategy 

• Website 

• Social Media 

• Publications 

• Leaflets, newsletters, press releases 

Main Activities 

• Build dissemination strategy 

• Website 

• Newsletters 

• Participation in events 

• Organize annual conference 

• Support workshops & webinars 

 

The dissemination and communication plan seeks to define the goals (why), identification/classification of 
the target audience (who/what), the methods (how), the schedule and the complementarity of the activities 
(when), the measures to assess the impact of the activities, and the conditions to ensure proper transfer and 
use of the generated knowledge, dealing correctly with IPR and data management. Activities ensured that 
project partners and potential collaborators who worked together towards a successful technology 
development, broad knowledge transfer and accelerated market uptake. 

 

Figure 2: Elements of ETIP PV dissemination & communication strategy 
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2.2  Objectives (Why?) 

The overall objectives of the ETIP PV project are to generate:  

• An efficiently managed technology platform recognized at European level which proposes a common 
EU Vision to the whole industry and research community on future R&I priorities. 

• Raised awareness beyond the PV value chain community, improving knowledge of research, 
demonstration and innovation projects, on PV technologies and their integration with the energy 
system. 

• Influenced policy priorities in the PV sector at European and national level  

• Mobilize sector interest and consequently Improve cooperation with other sectors (e.g. ETIPs) 
 
On the communication and dissemination level, these goals are reached by generating the following 
objectives: 

• Identify the target groups, communication tools and distribution channels for the project 
dissemination and communication activities.  

• Create an identity to the project through graphically coherent material. 

• Plan how to share the knowledge gained in the project, i.e. to which target groups each activity and 
results are relevant, as well as the adequate channels to address these. 

• Define the period for dissemination and communication activities and the responsible partner for the 
implementation. 

• Define how to engage the community in adopting the results of the ETIP PV.  

• Interact with a wide audience through the internet, promotional materials and events. 

2.3  Contributors (Who?) 

WIP, as dissemination and communication manager, leads the overall performance of WP5 with the support 
of the project coordinator SolarPower Europe (SPE) who contributed to guarantee consistency in the 
message delivered and ensure all the targets set are successfully reached.  

Dissemination and communication actions proposed by WIP is first discussed with SPE and, where 
necessary and/or advantageous. 

Considering the complexity of the relationship among different WPs of the project and the potential 
communication targets, WIP is in frequent contact with SPE who contributed to the implementation of the 
D&C Plan, through participating in D&C activities, and networking with stakeholders.  

The responsibilities of the consortium members include the following: 
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• Create connections between the project and the networks they are involved in; 
• Promote the creation of the partner specific databases of stakeholders (personal contact information 

have not been shared between partners) and events which are shared between partners; 
• Organize the Annual Conference and participate in external conferences and fairs, and present ETIP 

PV efforts at those events; 
• Input to the content of the project website, public web communication, newsletter, and press release; 

and 
• Dissemination of the project through to their social presence. 

2.4  Target audience (to Whom?) 

The following stakeholder/key target groups have been identified as primary target audiences for the ETIP 
PV project:  

• Representatives from the European Commission 

• PV industry sector professionals and stakeholders including the utility sector 

• Other relevant ETIPs 

• Research organisations and universities  

• General public 

• Specialised Magazines 

• Experts from the social innovation sector 

2.5  Tools & Channels (How?) 

The engagement activities have been implemented using different approaches in order to diversify and 
maximize the outreach to stakeholders and citizens. They include:  

• Online communication 

• Social Media 

• Targeted events (academic or industry) 

• Online & Traditional Media 

• External expertise 

• Networking 

• Specific webinars 

• Publication on academic journals 

 

Different channels, tools and materials are used depending on the stakeholder/key target group. In the table 
below several tools and examples are outlined. These specific activities are subject to change based on 
update strategies, lessons learnt, feasibility and unforeseen events. 

Table 4: Overview of engagement approaches for ETIP PV 

Stakeholder/Target 
Group 

Strategic Objective Dissemination & Communication Tools 

Representatives 
from the European 
Commission 

• Reach high level politicians to 
develop PV manufacturing in 
Europe in the best way 

• ETIP PV works on the creation of a co-
partnership with SPE for PV. 

• ETIP PV is involved in the European Solar PV 
Industry Alliance and other relevant initiatives 
at the European level. 

• Contribution to European Public 
Consultations for the ETIP PV. 

• Participation in high-level official meetings 
and the annual ETIP PV Conference. 
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PV industry sector 
professionals and 
stakeholders 
including the utility 
sector 

 

• Boost the uptake of the new 
technologies, databases and 
models 

• Engage professionals outside 
the consortium seeking 
collaborations 

• Increase general knowledge and 
confidence in PV Power Plants  

• Collect feedback 

• ETIP PV partners promote the project through 
various key memberships including Solar 
Power Europe, EUREC etc. to hold webinars 
and other events.  

• Project partners are also present at the 
industries´ most significant conferences (e.g. 
EUPVSEC etc.) to broaden the project’s 
impact among.  

• Renewable energy actors and professionals 
are also invited to the ETIP PV workshops 

Experts from the 
social innovation 
sector 

 

• Contribute to the awareness on 
existing social innovations in the 
energy sector among citizens 
across all European countries  

• Key experts are invited to collaborate with the 
experts of the ETIP PV for the co-creation of 
the ETIP PV R&I contents. 

• The EESIP (owned by WIP) provides relevant 
input to the ETIP PV R&I activities with the 
support of Silvia Caneva, the coordinator of 
the SocialRES project. 
 

Other relevant 
ETIPs 

 

• Keep informed about the news 

• Cultivate links through the 
collaboration on common 
projects 

• ETIP PV organizes joint events 

• ETIP PV identified commonalities in R&D&I 
roadmaps and implementation plans and 
stimulate common projects 

• The project promotes joint recommendations 
to relevant EC bodies and other EU bodies. 

Research 
organisations and 
universities  

 

• Guarantee knowledge transfer 
of outcomes 

• ETIP PV partners are actively encouraged to 
take part in relevant academic and scientific 
discussions through event participation and 
presentation, university lecture guest 
appearances and scientific roundtables.  

• The ETIP PV project also engages with the 
academic and scientific communities through 
open source and peer-reviewed articles. 

General Public 

• Contribute to general awareness 
on climate change and 
sustainability issues. 

• Increase knowledge and 
confidence in renewable 
energies. 

• Inform about the positive impact 
of the project, reflecting the EU 
funding and the involvement of 
the organizations within the 
consortium 

• Participation in local events; project website; 
social media; leaflets are considered to 
explain the complex topics and themes to a 
wider audience. 

• Presence in traditional press publicly 
accessible and treating photovotlaics;  
 

Specialized 
Magazines 

• Inform about the major 
milestones and the publications 

• Press releases translated into different 
languages including the major project 
milestones are sent. 
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• Publications are sent 

 

3 Communication and Dissemination Strategy 

3.1  Promoting the project visual identity 

The visual identity plays a fundamental role in the communication and dissemination strategy as it is what 
the audience see when they think of ETIP PV. 

For this reason, the corporate identity has been updated in January 2023 including the logo, the social media 
package, the website and the documents templates. 

The ETIP PV corporate identity is built around a limited set of assets: a minimalistic icon, a few colours and 
one typeface. These elements come together in layouts with an underlying grid. This grid makes sure that 
every part of the identity comes across as calm and structured. 

 

o Project colour scheme 

The basis of the new corporate identity is the gradient, in the Figure 3 below, derived from a sunrise under a 

clear sky. In application, these colours are used sparsely with white and night blue being the neutral 

backgrounds.  

Figure 3: Gradient 

 

 

The hero of the colour scheme (Figure 4) is a bright yellow that allows ETIP Photovoltaics to stand out. 

Figure 4: Colour scheme 

 

 

o Project logo 

The new logo uses the project name abbreviation ETIP Photovoltaics (which means European Technology 
& Innovation Platform for Photovoltaics) as the text of the logo. 

The main reason behind the logo text modification is to simplify the visual and make it purer. Besides, “ETIP” 
is considered as understandable for the research sector and highlighting the word “Photovoltaics” by putting 
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it in bold distinguish the platform from other ETIP’s since it is better understandable than “PV” for the general 
public.  

The logo image concept comes initially from the intersection of 4 PV cells corners to symbolize the Solar PV 
technology. The innovation aspect is represented by the empty quarter of the image. 

In addition, the image form refers to the Sun shape, the main power source of PV technology and it could 
also be seen as an “e” standing for “ETIP PV”. 

 

Figure 5: New ETIP PV starting from January 2023 

 

 

 

o Project Website 

The ETIP PV website, accessible through the URLs ETIP PV The European Technology and Innovation 
Platform for Photovoltaics - ETIP PV (etip-pv.eu) is the main dissemination and communication tool used to 
provide relevant information to all target groups of the ETIP PV project.  

The website has been updated, by keeping the main content unchanged while adapting it to the new layout. 

 

Figure 6: ETIP PV Website homepage 

 

The website of the ETIP PV continued to be an open source for all stakeholders. Results, publications, 

newsletters and papers resulting from and developed by the ETIP PV are published on the dedicated website, 

which is regularly updated. The website was more informative and interactive, with links to other PV websites, 

other European technology & innovation platforms, consumer associations and other international PV 

organisations. 

https://etip-pv.eu/
https://etip-pv.eu/
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o Project templates 

Templates for MS-Word (*.doc) and MS-PowerPoint (*.ppt) templates (in annexes 1 and 2) that have been 
used for ETIP PV publications and presentations that have been produced. The partners can make use of 
these templates easily by opening them and start filling in the text.  

3.2 Promotional materials  

o Roll-Up 

WIP, with the collaboration of SPE, produced roll-ups showing the basic features of the ETIP PV to be used 
in the different events and conferences. 

 

o Newsletters 

- A quarterly newsletter is produced by WIP with inputs and support of SPE. Newsletters are sent to the larger 
public and for which a subscription form have been included on the website.  

- A Regular bi-monthly internal newsletter is sent out among the ETIP PV community and includes– among 
others - specific information about the Working Group Activities and cooperation with other ETIPs or other 
Initiatives. 

They gather ETIP PV news, future ETIP events, information and events from the sector gathered on the 
website. The style of the newsletters is based on the corporate design template.  

They are made available on the project website, in order to improve visibility of the project via electronic 
means and sent out to consortium members and their networks, industry, policy makers at European, national 
and regional level. The production and release of the e-newsletter are under WIP responsibility. 
Nevertheless, SPE is informed about the editorial plan and is asked to contribute by highlighting relevant 
news and events for inclusion. 

The newsletter are distributed through the online platform Mailchimp and are delivered to the community of 
stakeholders and all people registered to the ETIP PV website. The structure of the newsletter includes the 
following sections: 

• Editorial 

• News (from the website) 

• Latest Results / In the spotlight 

• Recommended events 

 

In order to expand the mailing list in the future, the Secretariat took the following actions: 

• Make the call to subscribe more visible on the ETIP PV website 

• Share the link to subscribe in the mailing list via the project’s social media 

• Include the link to subscribe in the follow-up email after an event (webinar, the annual conference) 
organised by ETIP PV 

• Mention the possibility of subscribing   to the ETIP PV mailing list in the newsletters of both partners 
(SPE and WIP). 

 

o Press releases 

At relevant project milestones, press releases are produced, translated into different languages and 
distributed during the 36 months of project duration to draw attention to the project or to communicate 
significant achievements.  
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In order to do this, mass and digital media databases of stakeholders associations is used, the support of 
national platforms and local actors is be seek to get impact at local level as well. Important milestones and 
public events are: the ETIP PV Annual Conference, the update of the SRIA and promotion of other ETIP PV 
publications. 

Press releases may be issued either by WIP or by SPE and are distributed to general and specialised media 
sector in the European and national level for example: 

• PV magazine 

• PV Tech 

• Energy Innovation Europe  

• PV Magazine 

• Solar Media  

• Photon  

• PV in Progress 

The press releases are also distributed to the newsletters subscribers in case they agree to receive ETIP PV 
news and press updates. 
 

o Social Media 

Social networks are further used to actively address and engage relevant online communities through 
multiple communication channels (LinkedIn, Twitter). 

SPE should contribute to disseminating the news through its main channels and also through its researchers’ 
accounts (when possible).  

For Twitter, all achievements, meetings and events have been communicated through Twitter by using the 
hashtag #ETIPPV.  

The partners post news related to the project by using the hashtag through their own accounts in order to 
maximize the impact on different audiences and  the already existing communities following their accounts. 
It is important to note that the ETIP PV project doesn’t not have its own Twitter account, to make sure the 
post(s) are spread among the partners (in addition to using the hashtag #ETIPPV) please tag and/or tweet 
at their social media handle (e.g. @WIPRenewables). The same principle applies toLinkedIn posts as well.  

Regarding LinkedIn, the project made use of relevant existing discussion groups by posting news and open 
discussion topics. This is not targeting key actors of the PV sector in Europe, and others related to the 
different approaches of this interdisciplinary project, who are already engaged in online activities through 
dedicated groups that have built a relevant follow-up. Below there is a preliminary list of groups for SPE as 
partner to join. 

 

Relevant LinkedIn groups:  

• Renewable Energy World 

• Horizon Group Europe 

• Photovoltaics International/PV-Tech.org 

• Solar Europe Now 

• SolarPower Europe 

• Building Integrated Photovoltaic (BIPV) 

• Energy Flexibility 

• EU PVSEC 

The partners take into consideration the current changes such as the instability of a social media channel to 
alternative platforms used for European energy policy discussion. 

 

https://www.linkedin.com/groups/2121068/
https://www.linkedin.com/groups/2121068/
https://www.linkedin.com/groups/164166/
https://www.linkedin.com/groups/3638342/
https://www.linkedin.com/groups/3638342/
https://www.linkedin.com/company/solareuropenow/
https://www.linkedin.com/company/solarpowereu/
https://www.linkedin.com/groups/7061515/
https://www.linkedin.com/groups/4202957/
https://www.linkedin.com/company/eu-pvsec/
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Recognition of EU Horizon Europe funding on Social Media posts:  

Social media posts must, when possible, include the following information:  

(a) display the EU emblem and Grant Agreement number: 101075398 — ETIP PV 

(b) include the following text: for communication activities: “Funded by the European Union, under the Horizon 

Europe programme, Grant agreement number 101075398. Views and opinions expressed are however those 

of the author(s) only and do not necessarily reflect those of the European Union or European Climate, 

Infrastructure and Environment Executive Agency. Neither the European Union nor the granting authority 

can be held responsible for them.”. 

 

For infrastructure, equipment and major results: “This [infrastructure][equipment][insert type of result] is part 

of a project that has received funding from the European Union’s Horizon Europe research and innovation 

programme under grant agreement No 101075398”. 

3.3 ETIP PV internal meetings 

Up to four Steering Committee meetings are organised per year. The Working Groups are in regular contact 

via virtual meetings (i.e. webinars and conference calls). In addition, the Member’s area of the website and 

a Teams sharepoint are used as the main long-distance communication tool for the exchange of information. 

Direct contact are established through email and conference calls. WIP is responsible for all internal 

communication activities between the members: 

o Exchange of information within Working Groups 

The Secretariat establishes the communication between the Steering Committee Members in the Working 

Groups and the Expert Pool. Furthermore, the Secretariat’s role in assisting communication within Working 

Groups is also to keep Members informed of the dates, venues and agendas of meetings well in advance 

and to support with the preparation of the meeting agendas and publications. Generally, all working groups 

meet regularly on a monthly basis. 

 

o Exchange of information between Working Groups  

The Secretariat collects all the meeting documents and makes them available to the Working Groups via the 

website. Moreover, the leaders of the Working Groups have a permanent seat on the Executive Committee. 

They are in regular contact and exchange their progress during the Executive Committee meetings. 

o Exchange of information between Steering Committee and Working Groups  

The Working Group leaders act as the intermediaries between the Working Group Members and the Steering 

Committee. The leaders of the Working Groups report about the progress of their group at the Steering 

Committee meetings. The Secretariat assists them in the dissemination of information to the Steering 

Committee.  

o Exchange of information between Steering Committee and Expert Pool 

The Working Groups are steered by a group of Steering Committee Members who invite the Experts to join 

their activities on an ad hoc basis. Any time a new activity is launched, the Steering Committee asks for 

volunteers from the Expert Pool to perform specific tasks. The Secretariat facilitated the communication 

between the Working Groups and the Expert Pool.  

o Exchange of information with the Executive Committee  
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The Executive Committee is formed by the Chairman of the Platform, the two vice-chairmen and the leaders 

of the Working Groups. The Executive Committee organised monthly conference calls with the support of the 

Secretariat in order to keep an overview of the progress of the Working Groups and general issues of the 

ETIP PV. 

3.4 ETIP PV events and Workshops 

Whenever the ETIP PV Steering Committee mandates it, WIP organizes high-level meetings to provide 

strategic recommendations and input for the realization of the SET- Plan Implementation Plan. This was 

achieved through the following activities:  

• Consultations with the SET-Plan Steering Group  

• Consultations with the Implementation Working Group  

• Organizing stakeholder workshops with national governments  

• Links to the PV EERA-NET  

 

o ETIP PV public events 

The Secretariat has coordinated the organisation of the following public events:  

• The Annual public Conference of the ETIP PV  

• Workshops on specific topics as required by the Steering Committee (i.e. to present important results 

of the Working Groups)  

• Workshops or events in cooperation with other European Technology and Innovation Platforms 

(ETIPs).  

• Workshops on demand by the European Commission (i.e. in the framework of the Strategic Energy 

Technology (SET) Plan)  

 

The conference and workshops do not only target all stakeholders of the PV sector and related sectors (eg. 

Solar sector, research institutes), policy and decision makers, but also the social innovation sector, the 

general public, especially people with a professional interest in the PV sector.  

WIP is responsible for the organization of the meetings/events with the support from all partners of the 

Secretariat. WIP has more than 30 years of experience in organizing high-level conferences and events like 

the European Photovoltaic Solar Energy Conference and Exhibition (EUPVSEC) and ensures that the 

coordination is done at the highest quality level. 

Table 5 shows a timetable of the ETIP PV events organized/planned by August 2025.  

 

Table 5: Public events organized/to be organized by the ETIP PV 

 

Event Date Location 

Horizon Europe CL5- Matchmaking webinar 31/01/2023 Online 
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Webinar and Q&A on the role of PV in a 100% RES - 
Highlighting Europe (with Serendi PV and Trust PV) 

08/02/2023 Online 

ETIP PV annual conference 2023 (Assuring Europe's Energy 
Independent Future with Photovoltaics) 

09.05.2023- 10.05.2023 Brussels 

Breaking Through Barriers: Addressing the Core Challenges 
of PV R & I in EU (Intersolar 23) 

15/06/2023 Munich 

How to scale Up Integrated PV Applications in the EU 

(Intersolar 23)  

15/06/2023 Munich 

Reliable and Friendly Integration of Next-Generation PV 
plants in EU grids (EUPVSEC 23) with Serendi-PV and Trust 
PV 

20/09/2023 Lisbon 

Workshop: Data, AI, IoT: Opportunities and Challenges for PV 
Innovation (EUPVSEC 23) 

21/09/2023 Lisbon 

PV Manufacturing in Europe, ensuring Resilience through 
industrial policy (PV Magazine) 

16/01/2024 Online 

Workshop: ETIP PV- Definition of the European R&I priorities 
for the PV Industry 

13/02/2024 Brussels 
and online 

Webinar: Overcoming the Socio-Economic and Technological 
challenges of PV deployment (with EERA) 

27/03/2024 Online 

ETIP PV conference 2024 (Digitalised & responsive PV: The 
driver of Grid and Market evolution) 

22.05.2024-23.05.2024 Brussels 

Towards a circular PV Industry: Strategies & Innovations in 
PV Circularity (Intersolar 2024) 

 

21.06.2024 

 

Munich 

Webinar - Harvesting the Sun: Agrivoltaics and Happy 
Farming Across Europe 

 

10.07.2024 Online  

Co-shaping the European PV R&I priorities : A basis for the 
new Co-programmed Partnership (EUPVSEC24) 

 

26.09.2024 Vienna 

Workshop: What tools to support R&I in photovoltaics in the 
10th Framework programme? (SC and EC) 

3.06.2025 Brussels 
and online 

Annual Conference 2025 (The urgency of now: Innovation in 
making deployment and production targets a reality for solar 
PV) 

4.06.2025 Brussels 

https://www.linkedin.com/events/7016052910652276736/
https://www.linkedin.com/events/7016052910652276736/
https://www.linkedin.com/events/7102235086497968130/
https://www.linkedin.com/events/7102235086497968130/
https://www.linkedin.com/events/7148607643434074113/
https://www.linkedin.com/events/7148607643434074113/
https://www.linkedin.com/events/7157689643323269121/
https://www.linkedin.com/events/7157689643323269121/
https://etip-pv.eu/events/working-group-workshops/towards-a-circular-pv-industry-strategies-innovations-in-pv-circularity-intersolar-2024/
https://etip-pv.eu/events/working-group-workshops/towards-a-circular-pv-industry-strategies-innovations-in-pv-circularity-intersolar-2024/
https://etip-pv.eu/events/working-group-workshops/webinar-harvesting-the-sun-agrivoltaics-and-happy-farming-across-europe/
https://etip-pv.eu/events/working-group-workshops/webinar-harvesting-the-sun-agrivoltaics-and-happy-farming-across-europe/
https://etip-pv.eu/events/other-events/the-new-european-ri-framework-for-pv-the-co-programmed-partnership-and-its-impact-on-the-strategic-ri-agenda-eupvsec24/
https://etip-pv.eu/events/other-events/the-new-european-ri-framework-for-pv-the-co-programmed-partnership-and-its-impact-on-the-strategic-ri-agenda-eupvsec24/
https://etip-pv.eu/events/etip-pv-conference/annual-conference-2025/
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Webinar: Building-integrated PV in Europe (PV Magazine) 

 

29.07.2025 Online 

ETIP PV: the results of stakeholders consultations on the 
European R&I landscape 

 

28.08.2025 Online 

 
o Other events 

To maximise the impact of the ETIP PV Secretariat project outside the network of the ETIP PV, the 

documents prepared within the ETIP PV have been disseminated at the most relevant events for the PV 

community such as the ENLIT (former European Utility Week), Sustainable Energy Week, national PVs fairs 

and conferences, the EU PVSEC, the WCPEC, SolarPower Summit, Solar Quality Summit and The Smarter 

E has been promoted. The purpose is to present in dedicated sessions or as invited speakers results from 

ETIP PV project. 

In addition to the events organised by WIP, the Secretariat was able to organise cooperation webinars jointly 
with other ETIPs focusing on key topics, thanks to the subcontract with Eurec. 
 

Table 6: Public events in cooperation with other ETIPs 

Event Date Other ETIPs 

Webinar : Power-2-X (P2X): E-fuels from Wind and PV 6.11.2024 ETIP Wind 

Webinar: Are energy islands the first place wind, PV, and 
P2X come together? 

20.02.2025 
ETIP Wind, 
ETIP Ocean 

Webinar: Supporting municipalities and cities to draw future-
proof heating and cooling plans  

01.04.2025 RHC ETIP 

 
 

Table 7: ETIP PV representations at relevant events 

Event Date Location ETIP PV representative at the event 

WCPEC-8 26-30.09.2022 Milan WIP Renewable Energies 

ETIPs FORUM 
Meeting 

11.10.2022 Brussels Rutger Schlatmann, Marko Topic, Ingrid 
Weiss 

EERA Joint workshop 16.11.2022 Turin Ivan Gordon, Hanna Dittmar  

https://etip-pv.eu/events/other-events/etip-pv-the-results-of-stakeholders-consultations-on-the-european-ri-landscape/
https://etip-pv.eu/events/other-events/etip-pv-the-results-of-stakeholders-consultations-on-the-european-ri-landscape/
https://etip-pv.eu/events/other-events/power-2-x-p2x-e-fuels-from-wind-and-pv/
https://etip-pv.eu/events/other-events/webinar-are-energy-islands-the-first-place-wind-pv-and-p2x-come-together/
https://etip-pv.eu/events/other-events/webinar-are-energy-islands-the-first-place-wind-pv-and-p2x-come-together/
https://etip-pv.eu/events/other-events/webinar-supporting-municipalities-and-cities-to-draw-future-proof-heating-and-cooling-plans/
https://etip-pv.eu/events/other-events/webinar-supporting-municipalities-and-cities-to-draw-future-proof-heating-and-cooling-plans/
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SET Plan Conference 
22 

09-10.11.2022 Prague Ingrid Weiss, Thomas Garabetian  

Intersolar 23 14-16.06.2023 Munich SolarPower Europe booth 

Energy Sustainable 
Week (EUSEW 23) 

20-22.06.2023 Brussels 
and online 

Pierre-Jean Alet 

ETIPs Forum 13.09.2023 Brussels Thomas Garabetian 

EU PVSEC 23 18-22.09.2023 Lisbon WIP Renewable Energies & SolarPower 
Europe booths 

SET Plan Conference 
23 

13-14.11.2023 Barcelona Thomas Garabetian  

Solar Quality Summit 
24 

23-24.01.2024 Barcelona David Moser, Thomas Garabetian, 
Hanna Dittmar, Delfina Munoz 

ETIPs Forum 15.02.2024 Brussels  Hanna Dittmar 

CST4All workshop 22.02.2024 Online Eero Vartiainen, Peter Fath, Chris Case, 
Thomas Garabetian 

Intersolar 24 19-21.06.2024 Munich WIP Renewables Energies and 
SolarPower Europe 

EU PVSEC 24 23-27.09.2024 Vienna WIP Renewables Energies and 
SolarPower Europe 

Intersolar 25 8.05.2025 Munich WIP Renewables Energies and 
SolarPower Europe 

3.5 ETIP PV publications 

As part of its dissemination strategy, the project made all publications supported by the project and developed 

by ETIP PV available to the stakeholder community on the ETIP PV website. 

 

Table 8: List of Working groups publications 

 

Publication Date Working group 

Open science: Reflecting the energy transition 
from a European perspective and in the global 
context – Relevance of solar photovoltaics 
benchmarking two ambitious scenarios 

12.2022 LCOE & Competitiveness 
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Factsheet :100% Renewable Energy Supply and 
the role of PV 

02.2023 LCOE & Competitiveness 

White paper: PV Manufacturing in Europe: 
understanding the value chain for a successful 
industrial policy 

06.2023 PV industry 

White paper:Towards Sustainable and Massive 
Deployment of Photovoltaics: The Nexus of 
Socio-Economic and Technological Challenges 

11.2023 Social PV 

Factsheet: Low-cost PV – The Key for 
sustainable Future Energy System 

12.2023 LCOE & Competitiveness 

White paper: PV Manufacturing in Europe: 
Ensuring resilience through industrial policy 

01.2024 PV industry 

White Paper Agrivoltaics in European Countries 
and Happy Farmers 

05.2025 Integrated PV 

BIPV Factsheet for regulators and policymakers: 
From Facade to Function in Europe’s Clean 
Energy Transition B 

06.2025 Integrated PV 

 

In addition to the working groups publications,open access also applied for the presentations and publications 

at conferences, as well as the events to be organised by the project. Publications of the ETIP PV supported 

by the project has been submitted to peer review processes. Open access scientific articles are also 

developed by the members of the ETIP PV during the entire project duration and its results and are published 

in relevant media (e.g.: print and on-line, with Zenodo and the OpenAIRE repository) targeting European 

stakeholders but also targeting international entities (such as IEA, IRENA). Articles have been published on 

the website and promoted via social media.  

 

4 Assessment of D&C activities 

Overall, the implementation of the communication and dissemination strategy has been effective in creating 

a strong and recognisable project identity, engaging a wide range of stakeholders, and ensuring regular 

visibility of ETIP PV activities and outputs. The refreshed visual identity and website redesign provided a 

clear and professional image, while newsletters, press releases, and social media campaigns significantly 

expanded outreach.  

Regular events and workshops further enhanced stakeholder engagement and positioned ETIP PV as a 

reference point in the European PV R&I landscape.  

At the same time, some challenges were observed. The absence of a dedicated social media account on 

Twitter/ X occasionally limited the continuity and measurability of online engagement, while the mailing list 

could still be broadened to ensure wider dissemination beyond the core community. In the middle of the 

project, the platform was not used anymore. 
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Looking ahead, improvements could focus on strengthening analytics and monitoring of communication 

channels, fostering more active Steering Committee members’ involvement in dissemination, and further 

diversifying formats (e.g., video, podcasts, infographics) to reach non-specialist audiences. These steps 

would help build on the achievements of the past period and enhance the long-term impact of ETIP PV 

communication efforts. 

5 Monitoring 

Table 8 presents an overview of the monitoring tools and achievements of the ETIP PV Secretariat project 

at M36. Figure 7 shows the overview of the analytical statistics of the website.  

Table 8: Overview of monitoring tools and achievements at M36 

Channels 
Methods, Tools and 
Materials 

Monitoring at M36 

Website - News 

- ETIP PV publications 

- Factsheets 

- Events 

- Newsletter subscriptions 

▪ Number of website visits:  
around 35000  

▪ Number of newsletter 
subscribers: 1200 

▪ Number of ETIP PV 
working group reports / 
number of downloads: 7 / 
12500 

▪ Other ETIP PV 
publications / number of 
downloads: 5 / 2400 

▪ TOTAL number of 
downloads of ETIP PV 
publications: 15000 

  

Newsletters - Publication of 
newsletters 

▪ Number of newsletters: 11 

Press  - Press releases ▪ Number of press releases: 
13 

LinkedIn - Articles posted in 
LinkedIn 

▪ Number of followers: 3039/ 
91000 impressions (for last 
year) 

Twitter - Tweets on news, Open 
calls, events, etc 

▪ Number of followers / 
number of tweets / 
retweets: 2145 / 59 /500 

Articles 
published in 
magazines 

- Articles in specialized 
magazines 

▪ Number of peer reviewed 
articles: 4 
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ETIP PV events - ETIP PV annual 
conference 

▪ Number of conferences: 3 

▪ Number of participants: 
150 in each 

Presentations 
in other 
Conferences / 
Workshops/ 

Networking 

- Presentations 

- Panel discussions 

- ETIP PV brochures 

▪ Number of presentations at 
targeted events: 15 

▪ Number of workshops co-
organized by ETIP PV: 18 

▪ Publications distributed at 
events: > 300 

 

Figure 7: Overview of the analytical statistics of the ETIP PV website Feb 2024- July 2025 

 

An update in Google Analytics tool generated a problem in the website data tracking which makes the 

reporting for the period from July 2023- February 2024 impossible. Since February 2024, the analytics were 

again functional. 

WIP developed a spreadsheet to document all the dissemination activities carried out during the project and 

to monitor them using different metrics (e.g. number of participants attending the annual conference and the 

working group workshops, DOI of publications, number of visits to the project website, number of flyers 

distributed). The spreadsheet is available in the share point of the project and can be edited by all partners 

at any time (annex 3). 
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6 Annexes 

 

6.1 PowerPoint Presentation Template 
 

Figure 8: ETIP PV PPT template 

 
 
 

6.2 Word deliverable template 
 

Figure 9: ETIP PV Deliverable template 
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6.3 Dissemination and communication activity monitoring 

 

Figure 10: ETIP PV Event Tracking Template 

 

 

Figure 11: ETIP PV Article Tracking Template 
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Figure 12: ETIP PV Social Media Capital Tracking Template 

 
 

Figure 13: ETIP PV Promotional Material Tracker 
 

 
 


